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This thesis investigates the features of media discourse, focusing on its language, structure, and
purpose across different media platforms. By analyzing news articles, opinion pieces, and digital
content, the study reveals how media discourse employs technigues such as brevity, persuasion, and
framing to shape public perception. The research also discusses how these features contribute to the
simplification of complex issues and influence public understanding. The findings emphasize the
need for transparency in media framing to promote more critical consumption of information.
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Media discourse is a crucial aspect of communication that reflects and influences social, political,
and cultural realities. This thesis explores the distinct features of media discourse, focusing on its
language, structure, and purpose. By analyzing various media forms—such as news articles, opinion
pieces, and digital platforms—this study identifies how media discourse shapes public perception.
The findings show that media discourse is characterized by brevity, persuasion, and framing
techniques to guide audience interpretation. This research contributes to a better understanding of
the role of media discourse in shaping public opinions and knowledge. In my view, media discourse
is not only a reflection of society but also a powerful tool that shapes public opinion. This dual role
makes it a compelling subject of study, especially in today's fast-paced digital environment.

Media discourse plays a vital role in modern communication, influencing how information is
consumed and interpreted. With the rise of digital platforms, understanding the features of media
discourse has become increasingly important. This thesis examines the peculiar features of media
discourse, focusing on how language, structure, and persuasive techniques shape public perception.
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The research aims to shed light on how media frames and simplifies complex issues, affecting the
way audiences understand news and events.

The main objectives of this study are:

v To identify the linguistic features of media discourse.

v To explore how media discourse simplifies and condenses information.
v To investigate the role of framing and bias in shaping public opinion.

Media discourse, as defined by Fairclough (1995), operates on both a textual and sociocultural
level. The textual level involves the language and structure of media texts, while the sociocultural
level concerns the context in which media functions. According to Entman [1], framing plays a
crucial role in how information is presented to shape audience perception. Media outlets use
framing, word choices, and themes to direct audience interpretation of news events. Several
scholars, including van Dijk (1991), have emphasized the role of media discourse in influencing
social attitudes, especially in how media presents issues like race, politics, and international
conflicts. McQuail [2] further explores how media discourse not only informs but also entertains,
using rhetorical and persuasive techniques to captivate the audience.

This research uses a qualitative approach, employing discourse analysis to study media texts from
traditional print, television broadcasts, and digital platforms. News articles, opinion pieces, and
social media posts were analyzed to identify common linguistic patterns, structural characteristics,
and framing techniques. Data was collected from major news outlets representing different
ideological perspectives to ensure a diverse analysis of media discourse.

Brevity and Simplification. A key feature of media discourse across platforms is its tendency
toward brevity and simplification. News articles and television broadcasts often condense complex
issues, such as international conflicts and economic policies, into simplified narratives. This brevity,
while necessary to fit time and space constraints, can omit essential context and nuance, leaving
audiences with a superficial understanding of important issues. On digital platforms, particularly
social media, messages are further reduced to brief statements or soundbites, contributing to a
reduction in the depth of public discussions. | believe that while brevity and simplification are
necessary in modern media, they often contribute to a loss of critical context, which may result in a
less informed public.

Persuasive Techniques and Emotional Appeal. Media discourse frequently employs persuasive
techniques, especially in opinion pieces and editorials. Emotional appeal, rhetorical devices such as
repetition, and selective reporting are commonly used to align media narratives with specific
ideological stances. For instance, emotionally charged language in stories about natural disasters
can evoke sympathy or fear, encouraging readers to support certain policies or causes. On digital
platforms, emotional content tends to spread faster, amplifying its impact on public perception.

Framing and Bias in Media Coverage. Framing is a central feature of media discourse, influencing
how audiences interpret information. Media outlets often frame issues based on their ideological
biases, shaping how stories are presented. For example, economic issues like taxation are framed
differently by conservative and liberal media, affecting how audiences perceive these policies.
Additionally, international conflicts, such as the Israel-Palestine issue, are framed according to the
political context of different regions, leading to differing public perceptions globally [3].

Media discourse plays a critical role in shaping public opinion through its distinct features of
brevity, persuasion, and framing. As the media landscape continues to evolve, especially with the
rise of digital platforms, these features become even more prominent in influencing how
information is communicated and perceived. This study has highlighted the importance of
understanding media discourse to better navigate the complexities of modern communication.
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Further research is needed to explore the long-term implications of digital media's impact on
discourse and public perception. In my opinion, media outlets should be more transparent about
their framing techniques and biases to help audiences develop a more critical approach to the
information they consume.

A distinct feature of digital media discourse is its interactive and participatory nature. Unlike
traditional media, where the audience is a passive recipient of information, digital platforms allow
for active engagement. Readers and viewers can comment on articles, share them with their social
networks, and even contribute their own content in the form of blogs, vlogs, or social media posts.
This interactivity transforms media discourse from a one-way flow of information to a dynamic
conversation between the media and the public[4]. The rise of user-generated content has
democratized media discourse, allowing individuals outside of traditional journalism to contribute
to public conversations. However, this participatory nature also brings challenges, such as the
spread of misinformation and the amplification of biased or unverified content. Social media
algorithms, which prioritize engagement over accuracy, often exacerbate these issues by promoting
sensationalist or emotionally charged content that garners more clicks, likes, and shares. In the
analysis, it was found that while interactivity can enrich media discourse by including diverse
voices, it also poses risks to the quality of discourse. Online comment sections, for example, can
quickly devolve into polarized debates, trolling, or misinformation campaigns, which detract from
meaningful discussion. Similarly, the echo chamber effect, where users are exposed only to content
that aligns with their existing beliefs, further reinforces biases and limits the diversity of viewpoints
in the discourse.

Another finding of this study is the increasing use of multimodal communication in media
discourse, particularly in digital formats. Multimodal communication refers to the combination of
different modes—such as text, images, videos, and audio—within a single piece of media. Digital
media platforms like YouTube, Instagram, and TikTok rely heavily on multimodal discourse,
allowing for more engaging and versatile content delivery. The integration of multiple modes not
only enhances the communicative power of media discourse but also affects how messages are
interpreted. For instance, the use of images or video clips in news reporting can add an emotional or
persuasive dimension to the story that text alone might not achieve. Visual elements can make
abstract issues more concrete or sensationalize events, thereby shaping audience perception more
powerfully than words alone. The analysis of multimodal communication in media discourse
revealed that the choice of images or videos often reinforces the framing of the story. For example,
news reports on protests may feature images of violent clashes or peaceful gatherings, depending on
how the media outlet wishes to frame the event. This selective use of visuals plays a critical role in
how audiences perceive the legitimacy, severity, or morality of the events being reported.

Media discourse can be classified into several types, each with its own distinctive features,
purposes, and communicative strategies. The variety of discourse types highlights the diverse ways
in which media platforms engage audiences and influence public perception.

1. News Discourse. News discourse is the most traditional and widespread form of media discourse.
It is centered around reporting factual information about current events. The key features of news
discourse include:

» Objectivity: Journalists are expected to provide balanced, factual reports that avoid bias or
personal opinions. However, the selection of which facts to report and how they are presented
can still reflect implicit biases.

» Structure: News discourse is usually organized in a clear, concise format, following the
"inverted pyramid™ structure, where the most important information is provided first, followed
by supporting details.
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Linguistic Features: News articles often use straightforward, formal language. There is an
emphasis on clarity and precision, and jargon is minimized to ensure that the audience can
easily understand the information.

Platform-Specific Adaptations: Television news may include visual elements like footage,
graphs, or images, while digital news often incorporates multimedia features such as video clips,
hyperlinks, or interactive maps to enrich the content.

2. Opinion Discourse. Opinion discourse includes editorial pieces, columns, opinion articles, and
blogs. Unlike news discourse, opinion discourse is inherently subjective and allows writers to
express their personal views or the views of a media organization.

>

Purpose: The goal of opinion discourse is to persuade or influence readers by presenting
arguments, interpretations, or personal insights on current issues, social trends, or political
matters.

Rhetorical Techniques: Opinion pieces often employ rhetorical devices such as emotional
appeals, anecdotes, hyperbole, and repetition to strengthen their arguments and appeal to the
reader’s emotions.

Bias and Ideology: Opinion discourse is more likely to reflect ideological bias, as it is driven by
the writer’s viewpoint. For instance, conservative and liberal media outlets often have differing
interpretations of the same events based on their political leanings.

3. Advertising Discourse. Advertising discourse is another prominent type of media discourse
aimed at persuading the audience to purchase a product, service, or idea. It differs significantly from
news or opinion discourse due to its commercial objectives.

>

Persuasion Techniques: Advertising discourse relies heavily on rhetorical strategies such as
ethos (credibility), logos (logic), and pathos (emotion). Advertisers often use emotional
appeals, celebrity endorsements, and scarcity tactics to create a sense of urgency and desire.

Visual Elements: Modern advertisements are multimodal, combining text, images, sound, and
video to deliver a message. The visual aspect plays a crucial role in enhancing the persuasive
power of the discourse, often using images to evoke emotions or create associations with
lifestyle or status.

Linguistic Economy: Advertising language is characterized by brevity and impact.
Advertisements use catchy slogans, jingles, and punchy one-liners designed to be memorable
and immediately recognizable.

4. Digital and Social Media Discourse. With the advent of the internet, digital and social media
discourse has become one of the most influential forms of communication. This type of discourse is
highly interactive and democratized, allowing users to actively participate in content creation and
dissemination.

>

Interactivity and Participation: Unlike traditional media, where the audience is a passive
recipient, digital media allows for two-way communication. Audiences can engage with the
content by commenting, sharing, or creating their own posts, resulting in a dynamic and
evolving discourse.

Informality: Social media discourse is often more informal and conversational than traditional
news or opinion discourse. Platforms like Twitter, Instagram, and TikTok favor brevity, with
messages distilled into bite-sized posts or hashtags that are easy to share.

Echo Chambers and Polarization: A distinct feature of social media discourse is the tendency
for users to be exposed to content that aligns with their pre-existing beliefs, creating echo
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chambers. Algorithms on these platforms prioritize content that generates high engagement,
often leading to the amplification of emotionally charged or polarizing content.

» Misinformation: The participatory nature of digital media discourse also comes with
challenges, such as the spread of misinformation and fake news, as content is often shared
without proper verification.

5. Entertainment Discourse. Entertainment discourse is another important type that spans
television shows, movies, podcasts, and video content on platforms like YouTube and Netflix.
Though its primary goal is to entertain, this form of discourse often incorporates underlying
messages about societal issues.

> Narrative Structure: Entertainment discourse frequently uses storytelling as its main vehicle
for communication. Whether in scripted TV shows, documentaries, or reality TV, the content is
framed to engage and maintain the audience’s interest.

» Persuasion and Social Commentary: While entertainment content may seem purely
recreational, it often serves as a vehicle for social or political commentary. For instance,
movies and TV shows frequently address themes like justice, gender equality, and
environmental sustainability, subtly influencing public opinion through their narratives.

» Cultural Reflection: Entertainment discourse reflects and sometimes shapes cultural norms and
values. Popular television shows and movies can set trends, alter fashion and lifestyle choices,
or even influence political ideologies.

CONCLUSION

In conclusion, media discourse is a multifaceted form of communication that plays a pivotal role in
shaping public opinion and understanding. The study of media discourse reveals how techniques
like brevity, persuasion, and framing influence audience interpretation across different media types,
from traditional news outlets to digital and social media platforms. Brevity, while necessary for
media consumption, often oversimplifies complex issues, potentially leading to a shallow
understanding of important topics. Persuasive techniques, including emotional appeals and selective
reporting, further shape how individuals perceive information, aligning their views with specific
ideological stances.

The rise of digital platforms and multimodal communication has introduced new dimensions to
media discourse, making it more interactive and participatory. However, this increased engagement
comes with risks, including the spread of misinformation and the amplification of biased content.
Social media algorithms, which prioritize engagement over accuracy, often exacerbate these issues,
creating echo chambers where users are exposed to only a narrow range of perspectives. The
participatory nature of digital media can enrich discourse by including diverse voices, but it can also
diminish the quality of public conversations through trolling, polarization, and the echo chamber
effect.

Understanding the various types of media discourse—such as news, opinion, advertising, digital,
and entertainment discourse—further underscores the complexity of media communication. Each
type of discourse serves a distinct purpose, influencing how audiences engage with, interpret, and
react to information. As media platforms continue to evolve, so too does the discourse they produce,
making it essential for consumers to critically evaluate the information they encounter.

This study emphasizes the need for transparency in media framing and a more critical approach to
media consumption. Future research should explore the long-term implications of digital media's
impact on discourse and public perception, particularly in light of emerging trends in artificial
intelligence, algorithmic content curation, and global media dynamics. Media outlets, in turn,
should strive for greater openness about their framing techniques and biases, enabling audiences to
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better navigate the complexities of modern media discourse. Ultimately, the quality of public
understanding depends not only on how media shapes discourse but also on the critical engagement
of its audience.
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