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Abstract: 

 
In 2024, short-form video content continues to dominate the digital landscape, driven by platforms like 

TikTok and Instagram Reels. This shift represents a fundamental change in how audiences consume content, 

emphasizing brevity, engagement, and virality. This article explores the rise of short-form video, its impact 

on digital marketing strategies, and how businesses can optimize their content for TikTok and Reels. 

Through an in-depth analysis of user behavior, platform algorithms, and successful case studies, this study 

provides actionable insights for creating compelling short-form video content. The article also examines the 

role of artificial intelligence (AI) in content creation and curation, the importance of understanding audience 

psychology, and the emerging trends that will shape video marketing strategies in 2024 and beyond. By 

integrating scientific research and empirical data, this paper highlights the importance of adapting to the 

evolving preferences of digital audiences to achieve sustained marketing success. 
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Introduction 

The digital marketing landscape is experiencing a seismic shift with the rise of short-form video 

content, particularly on platforms like TikTok and Instagram Reels. In 2024, this form of content 

continues to gain traction, becoming a central element of social media strategies. The popularity of 

short-form video can be attributed to its ability to capture attention quickly, engage audiences, and 

foster virality. As user attention spans shrink and the demand for fast, engaging content grows, 

businesses and marketers must adapt their strategies to leverage this trend effectively. This article 

provides a comprehensive analysis of the factors driving the rise of short-form video, explores 

optimization techniques for TikTok and Reels, and offers actionable insights for maximizing 

audience engagement and reach. 

1. The Psychology Behind Short-Form Video Consumption 

The popularity of short-form videos is deeply rooted in human psychology. Research by Clark and 

Mayer (2023) suggests that the average human attention span has decreased from 12 seconds in 

2000 to just 8 seconds in 2023. This reduction is largely due to the overwhelming amount of 

 

Synergy: Cross-Disciplinary  
Journal of Digital Investigation 

(ISSN 2995-4827)        VOLUME 02   ISSUE 8, 2024 



25 | SYNERGY: CROSS-DISCIPLINARY JOURNAL OF DIGITAL INVESTIGATION                           

https://multijournals.org/index.php/synergy  
 

information available online and the increasing use of mobile devices. Short-form videos, typically 

lasting between 15 to 60 seconds, cater to this need for quick, digestible content. They also leverage 

the Zeigarnik effect, a psychological phenomenon where people remember uncompleted or 

interrupted tasks better than completed ones, creating a desire to engage with more content 

(Davidson, 2022). 

Scientific Insight: Short-form videos align with the cognitive preferences of modern consumers 

who seek immediate gratification and quick entertainment. A study by Wang et al. (2023) found 

that short-form videos have a 280% higher completion rate compared to longer videos, making 

them more effective for capturing and retaining audience attention. 

Actionable Insight: Marketers should focus on creating content that quickly captures attention 

within the first few seconds. This can be achieved through compelling hooks, visually appealing 

graphics, and a strong narrative structure that keeps viewers engaged until the end. 

 

Graph 1: The Rise of Short-Form Video Content (2019-2024) 

 A line graph that shows the rise in short-form video content consumption over time 

2. Platform-Specific Optimization: TikTok and Instagram Reels 

TikTok and Instagram Reels are two of the most popular platforms for short-form video content, 

each with its own unique algorithm and audience preferences. Understanding these nuances is 

crucial for optimizing content and maximizing reach. 
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TikTok Optimization: 

TikTok's algorithm prioritizes content based on user interactions, video information, and 

device/account settings. It uses machine learning to predict what users are likely to engage with, 

making the platform highly personalized. In 2024, TikTok continues to refine its algorithm, 

focusing on engagement metrics such as likes, comments, shares, and watch time (ByteDance, 

2024). 

Scientific Insight: According to a study by Smith et al. (2024), videos that generate higher 

engagement rates (over 15% interaction) on TikTok are more likely to be featured on the "For You" 

page, significantly increasing their visibility. 

Actionable Insight: To optimize for TikTok, marketers should create highly engaging, visually 

appealing content that encourages user interaction. Utilizing trending sounds, hashtags, and 

challenges can also boost visibility and engagement. Incorporating clear calls to action (CTAs) 

within the video can drive further engagement, such as asking viewers to like, comment, or share. 

Instagram Reels Optimization: 

Instagram Reels, integrated within the broader Instagram ecosystem, benefits from the platform's 

established user base and features. The Reels algorithm prioritizes content that aligns with user 

interests, based on past interactions and viewing history. In 2024, Instagram's algorithm continues 

to emphasize original content, favoring videos that offer fresh, creative perspectives (Meta, 2024). 

Scientific Insight: A report by Brown and Johnson (2024) indicates that Reels with higher 

engagement rates and unique content formats have a 60% higher chance of being featured on the 

Explore page, significantly enhancing their reach. 

Actionable Insight: For Instagram Reels, brands should focus on creating original, high-quality 

content that aligns with current trends. Utilizing Instagram's built-in features, such as filters, text 

overlays, and music, can enhance content appeal and increase engagement rates. Cross-promoting 

Reels on other Instagram features, like Stories and Feed, can also boost visibility. 

Table: Comparison of Engagement Rates Across TikTok and Instagram Reels 

Platform 

Average 

Engagement Rate 

(%) 

Top Content 

Types 
Algorithm Priority Metrics 

TikTok 18.3 
Challenges, 

Trends, UGC 

User Interaction (Likes, Comments, 

Shares), Watch Time 

Instagram 

Reels 
12.7 

Tutorials, 

Lifestyle, Fashion 

User Interaction (Likes, Comments, 

Saves), Originality, Watch History 
 

 

3. The Role of Artificial Intelligence in Short-Form Video Content 

Artificial intelligence (AI) is increasingly being integrated into video content creation and 

optimization processes. AI-powered tools enable marketers to analyze vast amounts of data to 

understand audience preferences, predict trends, and automate content creation. In 2024, AI 

continues to play a pivotal role in enhancing the effectiveness of short-form videos. 

Scientific Insight: A study by Li et al. (2023) demonstrates that AI-driven content 

recommendations on platforms like TikTok and Instagram lead to a 35% increase in user 

engagement and a 25% improvement in video completion rates. 

Actionable Insight: Marketers should leverage AI tools for content ideation, trend analysis, and 

audience segmentation. Utilizing AI-driven editing tools can streamline the content creation 



27 | SYNERGY: CROSS-DISCIPLINARY JOURNAL OF DIGITAL INVESTIGATION                           

https://multijournals.org/index.php/synergy  
 

process, enabling the production of high-quality videos at scale. AI can also help identify optimal 

posting times and recommend hashtags and keywords to maximize reach. 

 

Graph 2: Impact of AI on Video Engagement Metrics 

A bar chart illustrating the impact of AI on various video engagement metrics. 

4. Emerging Trends in Short-Form Video Content 

Several emerging trends are shaping the future of short-form video content in 2024. These include 

the rise of user-generated content (UGC), the growing popularity of interactive videos, and the 

increasing use of augmented reality (AR) and virtual reality (VR) elements. 

User-Generated Content (UGC): UGC is becoming a vital component of short-form video 

strategies, as it fosters authenticity and community engagement. A survey by Nielsen (2023) found 

that 79% of consumers prefer UGC over branded content, as it feels more authentic and relatable. 

Scientific Insight: UGC-driven campaigns have been shown to increase engagement rates by 50% 

compared to traditional branded content (Harris & Martin, 2023). 

Actionable Insight: Brands should encourage their audiences to create and share content related to 

their products or services. Running contests, challenges, and hashtag campaigns can incentivize 

UGC and enhance brand visibility. 

Interactive Videos: Interactive videos, which allow viewers to engage directly with content 

through clicks, swipes, or voice commands, are gaining traction. These videos can significantly 

increase viewer engagement and retention rates. 

Scientific Insight: Research by Kaplan and Haenlein (2023) indicates that interactive videos have a 

70% higher engagement rate compared to static videos, as they provide a more immersive and 

personalized experience. 

Actionable Insight: Brands should experiment with interactive elements in their short-form videos 

to create a more engaging and memorable experience for viewers. This could include polls, quizzes, 

or clickable product links that drive further interaction. 
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AR and VR Integration: AR and VR technologies are revolutionizing short-form video content by 

providing immersive experiences that enhance user engagement. Platforms like TikTok and 

Instagram are increasingly integrating AR filters and effects, making them accessible to a broader 

audience. 

Scientific Insight: A study by Deloitte (2023) found that videos incorporating AR elements achieve 

a 30% higher engagement rate than those without, as they offer a unique and interactive user 

experience. 

Actionable Insight: Brands should explore incorporating AR and VR elements into their short-

form videos to create unique, engaging content that stands out in crowded social media feeds. 

Collaborating with influencers who specialize in AR and VR content can also help boost visibility 

and engagement. 

Table 2: Emerging Trends in Short-Form Video Content 

Trend Description Impact on Engagement 

User-Generated 

Content (UGC) 

Authentic content created by users that 

enhances relatability and trust. 

50% increase in engagement 

rates 

Interactive Videos 

Videos that allow users to interact 

directly through clicks, swipes, or voice 

commands. 

70% higher engagement rate 

compared to static videos 

AR and VR 

Integration 

Incorporation of augmented and virtual 

reality elements to create immersive 

experiences. 

30% higher engagement rate 

due to unique experiences 

 

 

5. Measuring the Success of Short-Form Video Content 

Measuring the success of short-form video content requires a comprehensive approach that 

considers various engagement metrics, including views, likes, comments, shares, and watch time. In 

2024, marketers are increasingly using advanced analytics tools to gain deeper insights into 

audience behavior and optimize their video strategies accordingly. 
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Scientific Insight: A report by eMarketer (2024) highlights that using a multi-metric approach to 

measure video performance can lead to a 40% improvement in content strategy and audience 

targeting. 

Actionable Insight: Marketers should use advanced analytics tools to track and analyze key 

performance indicators (KPIs) for their short-form video content. Regular performance audits can 

help identify areas for improvement and optimize future content strategies. 

Conclusion 

The rise of short-form video content is reshaping the digital marketing landscape, offering new 

opportunities for brands to connect with audiences in more engaging and dynamic ways. By 

understanding the psychology behind short-form video consumption, optimizing content for specific 

platforms, leveraging AI, and staying ahead of emerging trends, businesses can effectively harness 

the power of short-form video to achieve their marketing goals in 2024 and beyond. As the digital 

landscape continues to evolve, brands that adapt to the changing preferences of their audiences will 

be best positioned for success. 
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